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Tone Transformer Sample Answer Key 
Serious Tone Sample Prompt: Write a paragraph that explains why teamwork is 
important in achieving shared goals, using clear examples of how cooperation helps 
people succeed. 

Why it works: Uses formal, objective language ("achieving shared goals," "cooperation 
helps people succeed"). No jokes or exaggeration. Tone focuses on logic, importance, 
and professionalism. 

Funny Tone Sample Prompt: Write a silly paragraph about why teamwork is important, 
like how a soccer team would fall apart if everyone chased snacks instead of the ball. 

Why it works: Uses playful exaggeration ("chased snacks instead of the ball"). Creates 
humor through imagery and casual phrasing. Keeps the idea of teamwork but delivers it 
in an entertaining way. 

Persuasive Tone  Sample Prompt: Write a persuasive paragraph convincing students 
that teamwork makes every project better by showing how helping others and sharing 
ideas leads to stronger results. 

Why it works: Uses motivational, encouraging words ("convincing," "stronger results"). 
Appeals to benefits and shared success. Clear call to action: encourages teamwork, 
not just describes it. 

Friendly Tone Sample Prompt: Write a friendly paragraph about why teamwork matters, 
as if you're giving advice to a classmate who doesn't like group work. Use kind, 
encouraging language. 

Why it works: Uses conversational, gentle voice ("as if you're giving advice to a 
classmate"). Focuses on connection and understanding. Simple, approachable 
phrasing feels supportive rather than formal. 

Reflection Key (Sample Answers) 

1. Which tone was easiest to write? 

Most students say "Friendly," because it feels natural and conversational. 

2. Which tone changed the feeling the most? 

"Funny," because it shifts from serious explanation to playful imagination. 

3. Why is tone important when giving an AI a prompt? 

Tone tells the AI what voice to use. It changes how the answer feels and who it fits best 
(e.g., formal for a report, friendly for a blog, persuasive for a campaign). 


